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Expected travel spending has returned to 2024 levels after a dip in January 2025.

Question: How much IN TOTAL is the maximum you will spend on leisure travel (including airfare, accommodations and all other trip related spending) during
the NEXT 12 MONTHS? Maximum | would spend on leisure travel (next 12 months):

Maximum Expected Annual Travel Spending (Mean)
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Source: The State of the American Traveler

Future Partnel's Base: All American Travelers. ~4,000 completed surveys per wave.



Confidence that now is a good time to spend on leisure travel has declined since February
2025 — though a slight uptick last month.

Question: Thinking only of your household's finances, do you feel NOW is a good or bad time for you to spend money on leisure travel?

% Good time or Very good time
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Base: All American Travelers. ~4,000 completed surveys per wave.



An increasing number of travelers report that they will make travel a budget priority in the
near-term.

Question: Thinking carefully about how you expect to spend your income in the NEXT THREE MONTHS, please use the scale below to describe your spending
priorities. Leisure travel will be a(n)...

% Extremely high priority or High priority or Somewhat high priority
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Source: The State of the American Traveler

FUture Partners Base: All American Travelers. ~4,000 completed surveys per wave.



Recession fears are growing, though May 2025 indicates a possible easing of these worries.

Statement: | expect the United States will enter an economic recession sometime in the NEXT SIX (6) MONTHS.

% Strongly agree or Agree
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Source: The State of the American Traveler

FUture Partners Base: All American Travelers. ~4,000 completed surveys per wave.



Traveler confidence about their financial future has decreased over the past few months.

Question: LOOKING FORWARD - Do you feel that a year from now, you (and your household) will be better off financially, or worse off, or just about the same as

% Much better off or Better off
2024 2025
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Source: The State of the American Traveler
Base: All American Travelers. ~4,000 completed surveys per wave.
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Destination Grade

Reno, NV, 2025 YTD

Tourism Rating of Reno, NV as a Leisure Destination

. 5.4%
L % 34.4%

A+
A

Base: Reno, NV set, 2025 YTD respondents.
173 completed surveys.

Question: Using what you already know...
If you were giving Reno, NV an OVERALL GRADE as a tourist destination, what would it be?

Future Partners

Source: The State of the American Traveler Plus

Change in Destination Popularity

Reno, NV, 2025 YTD

Change in Popularity Perceptions for Reno, NV

Much more popular

21.0% 49.9%

More popular

Slightly more popular 21.3%

Unchanged 46.1%

Slightly less popular 2.6%

Less popular | 0.2%

Much less popular & 1.3%

Base: Reno, NV set, 2025 YTD respondents.
138 completed surveys.

Question: In the last few years, has Reno, NV's popularity as a place to visit changed?
From what | have seen, Reno, NV is becoming



Destination Familiarity

Reno, NV, 2025 YTD

Familiarity with Things to See and Do in Reno, NV

Extremely familiar 3.0%

105% 923.69%

Familiar

Slightly familiar 101%

MNeutral 16.7%

Slightly unfamiliar

S
»
®

Unfamiliar 19.2%

Totally unfamiliar 36.3%

Base: Reno, NV set, 2025 YTD respondents.
173 completed surveys.

Question: How familiar are you with the things for visitors to see and do in Reno, NV?

Future Partnel‘s Source: The State of the American Traveler Plus

Destination Uniqueness

Reno, NV, 2025 YTD

Uniqueness of Reno, NV as a Leisure Destination

10 - Extremely unique - 9.5%
s I nex 54.9%

41 0.6%
3 . 4.2%
2| 0.2%
1] 0.4%

0 - Not at all unique . 6.7%

Base: Reno, NV set, 2025 YTD respondents.
173 completed surveys.

Question: Please think about the experiences a traveler can have in Reno, NV and compare that to other
destinations. How unique are these experiences?



Travel Accessibility

Reno, NV, 2025 YTD

Accessibility of Reno, NV as a Leisure Destination

10 — Far above average accessibility l 4.6%

8 - 1.5% 44.9%

0 - Far below average accessibility I 1.8%

Base: Reno, NV set, 2025 YTD respondents.
173 completed surveys.

Question: Overall, how accessible do you feel the experiences in Reno, NV would be to
you and the people you regularly travel with?

Future Partners

Source: The State of the American Traveler Plus

Welcoming Atmosphere

Reno, NV, 2025 YTD

Perception of the Welcoming Atmosphere Created by Reno, NV's Residents

Very welcoming - 11.3%
Welcoming - 29.7% 61.5%
Slightly welcoming - 20.5%
Neutral - 32.1%

Slightly unwelcoming & 1.2%

Unwelcoming I 3.0%

Very unwelcoming 2.2%

Base: Reno, NV set, 2025 YTD respondents.
173 completed surveys.

Question: Given what you know about Reno, NV, how welcoming would you expect the residents there to be

to people like yourself?



Motivation to Visit Likelihood to Visit

Reno, NV, 2025 YTD Reno, NV, 2025 YTD
Mativation to Visit Reno, NV in the Next 12 Months Likelihood to Visit Reno, NV in the Next Two Years
10~ Highly motivated . 5-3% Extremely likely I 4.9%
9 . 5.8%
Likel 6.0%
8 . 7.0% 38.8% y . 24.3%

7 . 6.0%
Slightly likely

5 - 16.7% MNeutral

Slightly unlikely

2 I 3.3% Unlikely
1 I 1.4%
Extremely unlikely 30.5%
0 - Mot at all motivated _ 28.5%
Base: Reno, NV set, 2025 YTD respondents. Base: Reno, NV set, 2025 YTD respondents.
173 completed surveys. 173 completed surveys.
Question: How motivated are you to take a leisure trip to Reno, NV in the NEXT TWELVE (12) MONTHS? Question: How likely are you to visit Reno, NV for leisure in the NEXT TWELVE (12) MONTHS?

Future Partnel‘s Source: The State of the American Traveler Plus



Destination Deterrents

Reno, NV, 2025 YTD
Deterrents for Traveling to Reno, NV for Respondents Unlikely To Visit in the Next Two Years

Not on my radar 39.8%
Prefer other destinations
Don't know enough

Too far away

Too expensive

Been there, done that
Over-tourism

Weather

Politics

Heard bad things

Homelessness 0.9%

Mot safe | 0.0%

Mo deterrents 11.5%

0% 20% 40%

@

2
0

3

Question: Which of the following accurately describe why you said you're unlikely to visit
Reno, NV in the NEXT TWO (2) YEARS?

Base: Reno, NV set, 2025 YTD respondents unlikely to visit in the next two years. 111 completed surveys.

Fl.ltlll‘e Pal‘tnel‘s Source: The State of the American Traveler Plus



Appeal as a Place to Live

Reno, NV, 2025 YTD

Appeal of Reno, NV as a Leisure Destination

Extremely appealing 11.1%

Appealing 55.6%

Slightly appealing 18.3%

Meutral 29.8%

Slightly unappealing I 5.7%

Unappealing I 2.4%

Extremely unappealing . 6.6%

Base: Reno, NV set, 2025 YTD respondents.
173 completed surveys.

Question: Given what you currently know, how appealing is Reno, NV as A PLACE TO LIVE?

Future Partners

Source: The State of the American Traveler Plus

Appeal as a Meetings Destination

Reno, NV, 2025 YTD
Appeal of Reno, NV for Group Meetings

Extremely appealing

&
®

Appealing 22.4% 46.2%

Slightly appealing

’

MNeutral 39.5%

§

Slightly unappealing

Unappealing
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Extremely unappealing

--
%
[
&

Base: Reno, NV set, 2025 YTD respondents.
173 completed surveys.

Question: How appealing would you find Reno, NC as a place to visit for conventions, conferences, or group

meetings?
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Research Overview

This report presents the findings of the Visit Reno Tahoe 2024 Destination Research
Program, conducted by Future Partners on behalf of the Reno-Sparks Convention &
Visitors Authority and its agency, BVK. This program is comprised on three studies, which

are described in turn.

Visitor Profile

The primary objective of this research is to assess and track visitor behavior to the region.

To address this research objective, Future Partners conducted an online survey of N=600

Reno Tahoe visitors, aged 18 and older who traveled to the region in calendar year 2024.
Data was collected monthly from July — December 2024. All data presented within this

report is weighted to be representative of the population of Reno Tahoe visitors using

lodging type, geographic location, and generation.

Future Partners Visit Reno Tahoe 2024 Research Program — Washoe County BCC Presentation




Executive Summary
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Reno Tahoe visitors predominately
originated from California, with a
diverse demographic profile.

Future Partners Visit Reno Tahoe 2024 Visitor Prof ile — Washoe County BCC Presentation



Origin Markets

Top Origin Metros Origin Map

san Francisco-Oakland, CA [N 3%
sacramento, CA [ 1%
sanlose, cA [ <
Los Angeles-Long Beach, CA _ 6%
Las Vegas, \v-AZ [ >
portland, OR-WA [N 4%
Salt Lake City-Ogden, UT _ 4%
Riverside-San Bernardino-Ontario, CA [ NN 4%
Boise City, ID [ NG 3%
stockton-Lodi, CA [ NG 3%

Top Origin States

53%

12%
4% 4% 3% 3% 3% 2% 2% 1%
I D S S S S
California Nevada Texas Oregon Utah Idaho Washington Arizona Florida Illinois

Future Partners Visit Reno Tahoe 2024 Visitor Profile — Washoe County BCC Presentation Base: 2024 overnight visitors. 545 completed surveys. 20



Demographics

Generation Marital Status Orientation Accessibility

Gender

3% Children
Mean Age in Household

46.8 years

e Male 50% o Boomers+ 32% Married/partnered  538% o Heterosexual 87% e Accessibility needs 8%
o Female 46% e GenX 23% ee Single 27% Gay or lesbian 2% No needs 92%
Non-binary/other 4% Millennials 30% Divorced/separated 12% Bisexual 7%
GenZ 15% Widowed 2% Other 1%
Ethnicity/Race Household Income Education

White/Caucasian _ 79% Average $1 02,859 Graduate degree - 18%
Asian 12%
. ° Bachelor's degree _ 37%

Hispanic/Latino . 11%
ST I % Associate/technical degree . 10%
American Indian/Alaskan Native I 3% 33% Some college - 27%
0
) y . o 22% 25%
Native Hawaiian/Pacific Islander | 1% 20% High school graduate/GED

Middle Eastern/North African 0%
Oth 0% Some high school
er 6

Less than $50k S50k - S99k $100k - $149k  $150k or more

Base: 2024 visitors. 600 completed surveys.

Future Partners Visit Reno Tahoe 2024 Visitor Profile — Washoe County BCC Presentation



Demographics: vs 2024

Gender Generation

Mean Age: 45.3 vs 46.8 years

Marital Status
Children in Household: 40% vs 33%

Male  43% . 50% Boomer 27% . 32% Married 60% -58%
Genx  24% [ 23% single  25% [ 27%
Female 56% .46%
Millennial 34% . 30% Divorced 11% I 12%
Other 1% | 4% GenT 15% I 15% Widowed 4% ‘ 2%
100% 50% -0 50% 100% 100% 50% -0 50% 100% 100% 50% -0 50% 100%
Ethnicity/Race Household Income
Mean: $97,039 vs $102, 859
Less than $50k 22% . 20%
$50k - $99k 37% B 33%
$100k - $149k 20% M 22%
BIPOC 27% . 21%
$150k or more 21% - 25%
100% 50% -0 50% 100% 100% 50% -0 50%
Future Partners

Visit Reno Tahoe 2024 Visitor Profile — Washoe County BCC Presentation

100%

Orientation Accessibility

Heterosexual 92% 87%

E

-0 50% 100%

Has needs 4% | 8%

No needs 96%

100% 50% -0

LGBTQ+ 8%

100% 50% 50% 100%

Education

Bachelor's degree or higher 509, . 55%
Less than bachelor's 50% . 45%
degree
100% 50% -0 50% 100%

22



02

Visitors typically traveled to Reno Tahoe
for leisure to enjoy the lake and to
gamble.

Future Partners Visit Reno Tahoe 2024 Visitor Prof ile — Washoe County BCC Presentation



Most visitors traveled to Reno Tahoe for vacation (64%), followed distantly by those
visiting family and/or friends (19%).

A much smaller share visited the destination for a special event/festival (6%), business (6%), or a conference/convention (2%).

Primary Purpose of Trip

Vacation/leisure 64%

Visit friends/relatives 19%

Event/festival 6%

Business 5%

Conference/convention

R
X

Other 5%

Future Partners Visit Reno Tahoe 2024 Visitor Profile — Washoe County BCC Presentation
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Overnight visitors were motivated to travel to Reno Tahoe to gamble (35%) and see Lake
Tahoe (35%).

Outdoor activities (15%), shopping (13%), and snow activities (11%) were also motivating factors.

Primary Activity That Motivated Trip

Snow activities _ 11%
Water activities _ 9%
Art galleries/Public art _ 8%
Fishing 7%
Bar/Nightclub _ 7%
Microbreweries _ 5%
Concerts _ 5%
Performing arts _ 4%
Live sporting events _ 4%
Special events/festivals _ 4%
Museums _ 4%
colf |GG 3%
0% 10% 20% 30% 40% 50%

Question: Of the activities you participated in on your last trip, were any your primary motivation for visiting the Reno Tahoe region?

Future Partners Visit Reno Tahoe 2024 Visitor Profile — Washoe County BCC Presentation Base: 2024 overnight visitors. 545 completed surveys. 25



Most visitors arrived in the destination using their own car (67%), though one-in-five arrived

by airplane (22%).

Visitors staying in a casino hotel (59%) or non-gaming hotel (47%) were more inclined to drive their own car, while those opting for a vacation rental were more likely to fly into the

area (43%).

Arrival Transportation

Own car

Airplane

Rental car

Train

Rideshare

RV/ camper van

Motorcycle

Bus

Other

Future Partners

3%

1%

1%

0%

0%

0%

Visit Reno Tahoe 2024 Visitor Profile — Washoe County BCC Presentation

Detail by Lodging Type

Own car
Airplane

Rental car
Train

Rideshare

RV/ camper van
Motorcycle

Bus

Other

Base

Total

67%
22%
6%
3%
1%
1%
0%
0%

0%

524

Casino Hotel

59%
28%
8%
3%
0%
0%
1%
0%
0%

208

Hotel/Motel
(Non-Gaming)

47%
37%
7%
6%
0%
1%
1%
1%
0%

197

Vacation
Rental

38%

43%

10%
6%
0%
3%
0%
0%

0%

157

26



Overnight visitors stayed, on average, 3.2 nights in market.

Among visitors who stayed overnight, vacation rental guests tended to stay the longest, averaging 3.7 nights in the area.

Trip Length in Nights

7+ 5%

6%

12%

20%

20%

6%

Future Partners Visit Reno Tahoe 2024 Visitor Profile — Washoe County BCC Presentation

=

0 - Day Trip 30%

Detail by Lodging Type

LI S B L =

1
0 - Day Trip

Mean (Nights)

Base

Total

5%
2%
6%
12%
20%
20%
6%

30%

2.3

567

Casino Hotel

8%
3%
10%
19%
25%
25%
10%
0%

3.3

232

Hotel/Motel
(Non-Gaming)

6%
1%
8%
19%
31%
29%
6%
0%

3.2

199

Vacation
Rental

9%

5%

9%

19%
35%
21%
0%

0%

37

157
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Most overnight visitors stayed in a casino hotel (49%), and more so among Baby Boomers.

One-in-five visitors stayed either in a non-gaming hotel (22%) or private home (20%). Boomers were less inclined to stay in a non-gaming casino (15%) compared to other generational

groups (31% Gen Z, 22% Millennials, 24% Gen X).

Accommodation Type

Gaming/ casino hotel 49%

Non-gaming hotel 22%

Private home of family/ friends 20%

Bed & breakfast 14%

Vacation rental (e.g., Airbnb, VRBO, etc.) 9%

2%

Campsite

My second/ vacation home 0%

Other 1%

Future Partners Visit Reno Tahoe 2024 Visitor Profile — Washoe County BCC Presentation

Detail by Generation

Gaming/ casino hotel
Non-gaming hotel
Private home of family/ friends

Bed & breakfast

Vacation rental (e.g., Airbnb,
VRBO, etc.)

Campsite
My second/ vacation home

Other

Base

Total

49%
22%
20%

14%

9%

2%
0%
1%

578

GenZ

42%
31%
9%

22%

16%

4%
0%

1%

43

Millennials

42%
22%
19%

21%

14%

3%
0%
0%

231

Gen X

51%
24%
22%

13%

8%

1%
0%
0%

176

Boomers+

60%
15%
24%

3%

2%

1%
0%

1%

128

28



Visitors most commonly traveled with a companion (42%), with an average travel party size

of 2.6 persons.

Visitors who stayed in a vacation rental typically traveled with larger parties, averaging 3.3 persons per party.

Travel Party Size Detail by Lodging Type

5+ 7%

5+

19% 4

17%

Mean
42%

Base

14%

Future Partners Visit Reno Tahoe 2024 Visitor Profile — Washoe County BCC Presentation

Total

7%

19%

17%

42%

14%

26

560

Casino Hotel

6%

21%

14%

47%

1%

27

227

Hotel/Motel
(Non-Gaming)

8%

16%

27%

38%

1%

28

198

Vacation
Rental

16%

26%

27%

27%

4%

3.3

154

29



A quarter of visitors traveled to the area with children under the age of 18 (23%).

Visitors staying in a vacation rental (34%) were more inclined to travel with their children compared to those staying in a non-gaming hotel (29%) or casino hotel (24%).

Travel Party Composition

My significant other/spouse

My children (under 18)

My friends

My parents

My extended family (e.g., aunt/uncle,
grandparents, etc.)

My adult children (over 18)

Other children (under 18)

Other couples

Coworker/colleagues

Other

Future Partners

23%

20%

12%

10%

6%

5%

3%

2%

7%

68%

Visit Reno Tahoe 2024 Visitor Profile — Washoe County BCC Presentation

Detail by Lodging Type

My significant other/spouse
My children (under 18)

My friends

My parents

My extended family (e.g.,
aunt/uncle, grandparents, etc.)

My adult children (over 18)
Other children (under 18)
Other couples
Coworker/colleagues
Other

Base

Total

68%
23%
20%
12%

10%

6%
5%
3%
2%
7%

524

Casino Hotel

67%

24%

22%
9%

9%

5%
3%
4%
3%
1%

208

Hotel/Motel
(Non-Gaming)

68%

29%

27%
9%
4%
5%
1%
1%

6%
2%

197

Vacation
Rental

70%
34%
29%
18%

2%

5%
2%
4%
2%
3%

157

30



Most visitors went to Downtown Reno (47%), followed by Incline Village (40%) and Sand
Harbor (35%).

Visitation to specific areas remain consistent year over year, except for Downtown Reno which decreased by 13 percentage points.

Reno Tahoe Areas Visited

2023 W 2024

Downtown Reno 60% _ 47%
Lake Tahoe — Incline Village area 41% _ 40%
Lake Tahoe — Sand Harbor area 359% _ 359
Reno Midtown District 29% - 28%
Reno Riverwalk District 26% - 28%
Sparks — Sparks Marina 17% - 18%
Tahoe Meadows — Mt. Rose Area 13% - 15%
Surrounding desert open space 16% - 15%
Other 9% l 7%

Future Partners Visit Reno Tahoe 2024 Visitor Profile — Washoe County BCC Presentation



The top activities in market were gambling (57%), visiting Lake Tahoe (57%), and engaging in
outdoor activities (49%), which align with primary motivations to visit.

Two-in-five overnight visitors went shopping (41%). Few overnight visitors golfed (9%) or attended a live sporting event (6%).

In-Destination Activities

Gambling/Gaming
Lake Tahoe

Outdoor activities
Shopping
Bar/Nightclub

Art galleries/Public art
Snow activities

Water activities

Spas

Museums

Performing arts
Microbreweries
Fishing

Concerts

Special events/festivals
Golf

Live sporting events
Other

None of the above

Future Partners

e — 57
525
e — 0%
T

e 1%
— 30

I 23%
— 20%

I 6%
I, 15%
I 15%
I, 1%
I 13%
I 13%

I %
N o
I 5

.

B

0%

20%

Visit Reno Tahoe 2024 Visitor Profile — Washoe County BCC Presentation

40% 60%

Question: What type of the following activities did you participate in on your last trip to the Reno Tahoe region? Select all that apply.
Base: 2024 overnight visitors. 545 completed surveys.

80%

32



Among overnight visitors, the average daily spend per person was $273. That amount converts
to $654 per party per day, accounting for 2.4 persons covered.

Lodging was the largest share of in-market spending ($56), followed closely by dining (S54).

Daily Spend Per Party Per Category
Average People Covered by Spend = 2.4 persons

Average Length of Stay = 3.2 nights

Total Average Spend

S273
S31
S25 $23
$12
-
]

Lodging/ accommodations Restaurants/ dining out Shopping Gambling Recreation/ activities Gasoline Entertainment Rental Car Ground transportation

Question: On your last trip, approximately how much did you spend PER DAY in each of the following categories:

Future Partners Visit Reno Tahoe 2024 Visitor Profile — Washoe County BCC Presentation Base: 2024 overnight visitors. 397 completed surveys. 33
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Visitors perceived Reno Tahoe as a
vibrant, spirited, and outdoorsy
destination.
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Most visitors agreed that Reno Tahoe has a vibrant atmosphere (80%), is a place to live life
to its fullest (74%), and has a spirit of independence (71%).

Visitors staying in a vacation rental rated Reno Tahoe more positively compared to guests in other accommodations.

Brand Descriptor Ratings Detail by Lodging Type

(Top 2 Box Agreement - % selecting "4" or "5 - Strongly agree")

Hotel/Motel Vacation
(Non-Gaming) Rental

Has a vibrant and fun atmosphere 80% Total Casino Hotel

Has a vibrant and fun

80% 78% 69% 85%
atmosphere
Is a place where you can live life to its fullest 74% i

I.s a plz?ce where you can live 74% 72% 69% 88%
life to its fullest
Has a spirit of independence 71% 72% 68% 87%
Celebrates individuality and

Has a spirit of independence 71% the unconventional y 62% 68% 66% 7%
Is a fu5|?n of sophistication 48% 56% 61% 70%
and edginess

Celebrates individuality and the unconventional 62%

Base 600 242 218 166

Is a fusion of sophistication and edginess 48%

Future Partners Visit Reno Tahoe 2024 Visitor Profile — Washoe County BCC Presentation



Four-in-five visitors rated the area highly for winter sports (79%) and convenient outdoor
access (79%).

Visitors reported that Reno Tahoe underperforms on performing arts (33%), variety of museums/art galleries (31%), and professional sporting events (27%).

Reno Tahoe Destination Attribute Ratings

(Top 2 Box Agreement - % selecting "Agree" or "Strongly agree")

Wwinter sports | L 19%
Convenient access to the outdoors | mmmmmmmmmmmmmmmmmmmmmy79%
Outdoor activities and recreation [ NG 75%

Gambling/casinos | 74%
Family-friendly activities | R 73%
Water access |y 12%
Water activities |y 70%
Inclusive/welcoming atmosphere | ETMMCCRMMMCm Ry 6%
Instagram-worthy experiences | 64%
Easily accessible | 60%
Variety of special events/festivals | 59%
Good value for money | 57%
A blend of urban energy and outdoor adventure [ 56%
Fine dining I 54%
Nightlife scene I 53%
Spas/wellness activities | 52%
tive music | 52%
Shopping—unique/local boutiques [ 51%
Short-term vacation rentals | 50%
Sustainable practices [ 46%
Variety of breweries/craft beer | . 44%
Unique local cuisine | 44%
Shopping—national brands | 43%
colf [ 43%
Performing arts [ 33%
Variety of museums/art galleries | 31%
Professional sporting events [ NNRNEE 0%

Question: For each attribute below, please select how much you agree or disagree Reno Tahoe delivers on that attribute, whether you

have been before or not.
Future Partners Visit Reno Tahoe 2024 Visitor Profile — Washoe County BCC Presentation Base: 2024 respondents. 600 completed surveys. 36



Visitors reported that Reno Tahoe overperforms on most attributes, though these tend to be

less important to their destination decision.

The attributes considered most important when selecting a vacation destination and where Reno Tahoe performs well includes convenient access to the outdoors (+15 percentage points),

water access (+18 pp), family-friendly activities (+20 pp), outdoor recreation (+27 pp), and a blend of urban energy and outdoor adventure (+10 pp). Reno Tahoe underperforms on just

two attributes: value for the money spent (-11 pp) and variety of museums and art galleries (-9 pp).

Reno Tahoe Destination Attribute Ratings
(Attributes ordered from most to least important when selecting a vacation destination)

Reno Tahoe Rating

Attribute Importance

79% 79%

75% o 74%
(]

72% 73%

679
57%

& 48%

\%

4 R A . Py 4 A,
b, G 0% %, % % % e % % e % % B B % % % % % Rt o % B % %
S % 0,0, 7, S % 2% Yo 9 % 0, &, % ® R S, % 7 S ® %, © (o) S, 7 Q% & % & VRN 2 %
c))o (/6‘,1/ O’L (’(‘o, 1’00 /er G/‘e /_//, 00/. %O OQ« @/)0, 9(/0 Q//Q Q?'J, O}/) /))OOO’ 'O,O/ LQO @{2 @/‘$ ) /) ’7)0&’)(( 2] X 'O,O/ % O/‘o)-*o@ ?‘7} L@O 06‘\9 ’//}. 6// Q@f @(‘J/ ’(G,
) %0, % (e o) %859 75 % "o b7 Ox % 0, o % Or (% 3, &% ‘S 2 &, % % 0 % 0, ® 2 O S
s %, % % % te) e, 70,90 9. Gx Or 0. 2 9%, S < 6, N & Z %08, D, %, S, (5% 0,
e () ) % 0. Cx0r ¢, 5,8 D © AL 7% S, L ) & Crlises L) 2 C, (&) Po) %
& &% 5 s, RPN 7 Y0 % 7, (2 P RN e % %6 S ) =N .0 2 % ) P s %
e o (=8 %, % 700 Gy Q. S % %5 . S % ) Sk, & % S O S S S, Yy,
. “ LY 2 Q..
Y o N, © Yy, o0, S 9, © %V %% %, O, 2 T % %%
© s, & RN S ® S % s, 7 £ L, % S
<+ & ’(}Q (<3 O‘)é/ /é]/ %?‘ OoQ & 6,:9 (5 & C}.é
(J S % z /)% oy 7%

Future Partners Visit Reno Tahoe 2024 Visitor Profile — Washoe County BCC Presentation

The chart maps the
percent of visitors
who rated each
attribute as
“Important” or “Very
important” when
selecting a vacation
destination (turquoise
line) against the
percent who rated
each attribute as
“Good” or “Excellent”
for Reno Tahoe (royal
blue).
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Visitors typically planned and booked
their tlrip shortly before their intended
arrival.
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Most visitors started to plan less than two months before the trip (86%), with an average

planning window of 1.2 months.

The most frequently-cited planning window was less than two weeks in advance of their arrival date (29%).

Planning Window Detail by Lodging Type

6+ months before 5%

6+ months before

3-5 months before 9%

3-5 months before

1-2 months before

1-2 months before 24% 2-4 weeks before

Less than two weeks in
advance

2-4 weeks before 15%

No advanced planning

Mean (Months)

Less than two weeks in advance 29%

Base

No advanced planning 18%
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Total

5%
9%
24%

15%

29%

18%

1.2

600

Casino Hotel

9%
12%
28%

24%

20%

8%

1.6

242

Hotel/Motel
(Non-Gaming)

4%
15%
24%

26%

13%

18%

1.4

218

Vacation
Rental

11%
11%
29%

24%

12%

13%

1.8

166
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Visitors booked travel arrangements, on average, 0.9 months ahead of their trip.

The most frequently-cited booking window was no advanced booking (38%).

Booking Window

6+ months before

3-5 months before

1-2 months before

2-4 weeks before

Less than two weeks in advance

No advanced booking

3%

7%

16%

16%

20%

38%
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Detail by Lodging Type

6+ months before
3-5 months before
1-2 months before

2-4 weeks before

Less than two weeks in
advance

No advanced booking

Mean (Months)

Base

Total

3%
7%
16%

16%

20%

38%

0.9

600

Casino Hotel

7%
1%
23%

25%

23%

1%

1.5

242

Hotel/Motel
(Non-Gaming)

2%
9%
24%

22%

28%

14%

1.1

218

Vacation
Rental

7%
10%
20%

26%

26%

10%

1.4

166

40
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Visitors had a positive Reno Tahoe
experience and are likely to return.
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Most visitors reported high satisfaction with their trip experience (78%), especially those
staying in a vacation rental (92%).

Visitors staying in a vacation rental typically showed the highest satisfaction levels across categories, while those staying in a non-gaming hotel reported the lowest levels.

Trip Satisfaction by Category
(Top 3 Box Satisfaction - % rating "8" + "9" + "10 - Extremely satisfied")

B Overall trip satisfaction B Quality of accommodations B Activities m Hospitality and service Value for money Interaction with locals

92%

82%
77%

80% 82%

76%

78%  76%

74% 75%

71%

64% 64%
60% 60%

Total Casino Hotel Hotel/Motel (Non-Gaming) Vacation Rental
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42



Most visitors would recommend Reno Tahoe to others as a place to visit (74%).

Visitors staying in a vacation rental (84%) were more likely to the recommend the region to others.

Likelihood to Recommend Detail by Lodging Type

Hotel/Motel Vacation

Total Casino Hotel (Non-Gaming) Rental
Likely 74% 75% 76% 84%
Neutral 21% 19% 21% 16%
Unlikely 5% 6% 3% 0%
Base 600 242 218 166

Unlikely
5%
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Four-in-five visitors said they would likely return to Reno Tahoe in the future (81%).

Visitors staying in a vacation rental (86%) were more likely to return to the region while those staying in a non-gaming hotel were less likely to return (75%).

Likelihood to Return Detail by Lodging Type

Likely
Likely
Neutral
Unlikely
Base
Unlikely
3%
Neutral
17%
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Total

81%

17%

3%

600

Casino Hotel

80%

15%

5%

242

Hotel/Motel
(Non-Gaming)

75%
21%

4%

218

Vacation
Rental

86%

12%

2%

166

44






Research Overview

Resident Sentiment
The primary objective of this research is to understand Washoe County residents’

perceptions of tourism and the impact on their quality of life.

To meet this research objective, Future Partners conducted an online survey of N=400

Washoe County residents, aged 18 and older.

Data was collected monthly from July — December 2024. All data presented within this

report is weighted based on county demographics.
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Executive Summary

Future Partners
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Residents have positive perceptions
about the local tourism industry and its
impact on their personal lives.
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In general, Washoe County residents feel that their quality of life has improved compared
to a year ago (41%) and a larger share of residents are optimistic about their future
quality of life (55%).

Quality of Life

Improved Unchanged Worsened

55%

41%

34%
30% 30%

11%

Overall Quality of Life Future Quality of Life
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Residents have positive perceptions about Washoe County’s tourism industry (60%) and
agree that it results in a better quality of life (46%).

Perceptions of Washoe County’s Tourism Industry Impact of Washoe County’s Tourism Industry on Quality of Life
Positive Neutral Negative Agree Neutral Disagree
80% 80%
60%
60% 60%
46%
40% 40% 37%
27%
20% 20% 16%
12% &
0% 0%
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Tourism industry sentiment has remained relatively consistent year over year.

Perceptions of Washoe County’s Tourism Industry Impact of Washoe County’s Tourism Industry on Quality of Life
2023 2024 2023 w2024
80% 80%
59% 60%
60% 60%
47%
46%
40% 40%
20% 20%
0% 0%
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Positive sentiment about the tourism
industry’s impact on jobs has improved
compared to last year.
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Residents may be hesitant to pursue tourism jobs due to the perception of low wages, despite
readily-available jobs opportunities.

Approximately half of Washoe County residents agree that the local tourism industry provides ample job opportunities (47%). However, only a quarter agree that tourism jobs pay

well (27%).

Tourism Industry Impact on Jobs

0,
47% 45%
41%

27%

Jobs in tourism typically pay well

My local area has ample job opportunities in the tourism | It is easy to get a job in the tourism industry year-round in It is easy to get a job in the tourism industry year-round in
Washoe County

industry

Nevada
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Resident perceptions about tourism’s impact on jobs has improved compared to 2023.

Tourism Industry Impact on Jobs

38%

47%

38%

2023

45%

2024

41%
36%

27%
22%

industry

My local area has ample job opportunities in the tourism

Future Partners

Visit Reno Tahoe 2024 Resident Sentiment — Washoe County BCC Presentation

It is easy to get a job in the tourism industry year-round in

Nevada

It is easy to get a job in the tourism industry year-round in
Washoe County

Jobs in tourism typically pay well
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Tourism is seen as important to Washoe
County’s economy and the industry is
considered important to Washoe
County’s future.
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Most residents believe tourism is important to Washoe County’s economy (72%) and
they consider tourism important to the county’s future (68%).

However, over one-third of residents feel that Washoe County’s economy is too dependent on tourism (37%).

Tourism Industry Impact on Economy

76% 72%
° 68%

37%
i 35% 32%
22%

Tourism reduces the amount of Tourists are an important part of  Tourism decreases the cost of
the success of my business or living for residents
place of employment

Tourism is very important to Tourism is an important part of |Washoe County’s economy is too

Tourism is very important to
Washoe County’s future dependent on tourism taxes | have to pay

Nevada’s economy Washoe County’s economy
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Residents increasingly believe in the positive economic impact of tourism, yet their
concerns have also grown in the past year.

Tourism Industry Impact on Economy

76% 76%

68% 72%
(o]

69%
64% °

2023 2024

0,
38% 359

33% 32%

37%
32%

25% 2%

Tourism is very important to
Nevada’s economy.

Future Partners

Tourism is very important to
Washoe County’s economy.

Tourism is an important part of
Washoe County’s future.
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Tourism reduces the amount of Tourists are an important part of
taxes | have to pay. the success of my business or
place of employment.

Washoe County’s economy is too
dependent on tourism.

Tourism decreases the cost of
living for residents.
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While residents express concerns about
the impacts of tourism to their

community, they also acknowledge the
industry’s many benefits.
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Residents believe tourism significantly impacts the community, highlighting the need to
balance conflicting perspectives.

Most Washoe County residents acknowledge tourism’s support of local festivals, sporting events, and cultural experiences (74%), yet a similar share feel that tourism causes crowds

and traffic (67%).

Tourism Industry Impact on Community

74% 74%
67%

64%

53%
6% 44%

35%

35%

35%

30% 30% 30% 27%

22%
I’'m worried Tourism helps [Tourists bring JTourism helps Increased visitor More tourismin Tourismisan  Tourists treat Tourists drive up  Tourists are Tourists treat Local employees Local employees Tourism Tourists make | am worried
about housing support crowds and create new spending will  Washoe County  important ~ Washoe County in-state travel responsible for my community in the tourism in the tourism negatively my community about the
prices in my festivals, arts traffic to my dining, result in more would benefitits  source of with respect. costs for most of the industry don’t industry aren’t impacts less safe. impact tourism
local area and culture community. bntertainment,  funding for residents. funding for residents. littering in my receive strong treated well by Nevada’s natural has on our
experiences, and shopping community environmental area. support from customers. resources. community
and sporting menities in my services. improvement their culture.
events in local local area. projects. management.

area.
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Compared to 2023, residents increasingly see the benefits of tourism for the community,
yet they are also more aware of the challenges it may bring.

Tourism Industry Impact on Community

2023 2024
0
. 74% 74%
72% 70%
., 67%
64% 64%
60%
52% 53%
o 0
45% 44% 44% V6%
0
36% 35% 35% 35% 55, % 35% 34%
° 309 6 30% 31% 9 9
30% 30% ° 30% 28% 579 28% 4% 30%
22% ?
I’'m worried | Tourism helps | Tourists bring |Tourism helps Increased visitor Tourismisan More tourism in Tourists drive up  Tourists are  Local employees Tourism Tourists treat  Tourists treat  Tourists make 1 am worried Local employees
about housing support crowds and create new spending will important ~ Washoe County in-state travel responsible for in the tourism negatively ~ Washoe County my community my community about the in the tourism
prices in my festivals, arts traffic to my dining, result in more source of  would benefit its costs for most of the industry don’t impacts with respect.  with respect. less safe. impact tourism industry aren’t
local area and culture community. [ntertainment,  funding for funding for residents. residents. littering in my  receive strong Nevada’s natural hasonour  treated well by

experiences, and shopping community  environmental area. support from resources. community customers.

and sporting menities in my services. improvement their culture.

events in local local area. projects. management.

area.
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